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KOLKA CAPE 

TARGET GROUP: People, who loves nature, who are doing sports; activities for the 

soul; who like to visit highlights of the country (magic places). 

SUGGESTIONS: 

 Benches for sitting 

 Outside fitness for people- equipment 

 Playground- beach valley. Using only natural material, NOT plastic 

 Bigger shop of local products 

 More parking room 

 Souvenirs from the nature materials from the beach 

 Recycling boxes on the parking 

 

ŠLĪTERE LIGHTHOUSE 

TARGET GROUP: Families, pupils, backpackers/ hikers 

SUGGESTIONS: 

 Touch screens (interactive!) 

 Info in English, Estonian & Lithuanian  

 Audio guide 

 Viewing platform on the top 

 Elevator 

 Signs what you see from top to the different directions 

 Telescope 

 A bright hat for guide 

 

LIVONIAN CULTURE HOUSE 

TARGET GROUP: Cultural heritage lovers, Finno Ugrians  

SUGGESTIONS: 

 Authentic clothes for personal; 

 Traditional activities: 

 Handcraft workshop; 

 Local food preparation; 

 Connecting old/past and present 

 Multimedia 

 The sound of Livonian language 

 The look 



 

ANTLER EXHIBITION 

TARGET GROUP: Children, “Old boys with toys”, city families 

SUGGESTIONS: 

 More backstory 

 Rearrange the collection 

 Tours in the woods 

 Souvenirs, maps, timelines 

 Workshops 

 

ŠLĪTERE BLUE HILL PATH 

TARGET GROUP:  Nature lovers; families, friends; students; small groups; active 

lifestyle lovers. 

SUGGESTIONS: 

 Audio guides 

 Rain coats and umbrellas 

 Sitting places 

 Meditation places in the nature 

 

PATH TO THE PETER LAKE 

TARGET GROUP: Families and cyclists 

SUGGESTIONS: 

 Resting places - Small pavilion, benches, tables 

 Stands for bicycle parking.  

 Special route for baby carriage (universal for wheelchair) 

 Eliminate slippery and narrow places 

 Information about eatable and not eatable plants and berries 

 

 


